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Rhetorical Analysis of Mark Zuckerberg's 2017 F8 Developer Conference Speech: Innovation, Ethics, and the Future of Technology
Mark Zuckerberg, CEO of Facebook, gave a keynote speech at the 2017 F8 Developer Conference. He talked about futuristic social media, artificial intelligence (AI), and how Facebook transforms society in the digital world. A sensible example of this is Zuckerberg’s speech explaining the company's vision of connecting people, advancing virtual reality, and making the world more open and connected; that is a speech in which a tech leader uses rhetoric to persuade, influence, and craft publics' values associated with innovations. Zuckerberg accomplishes this through ethos, pathos, and logos by constructing a story that tries to assure the public and stakeholders that Facebook is not merely a business but works as a power on the planet of rapid change.
One important element of Zuckerberg’s speech is that he uses his ethos, based on his credibility as a tech leader and the face of the Facebook company. In the first paragraph, he aligns himself with the innovation community. He presents Facebook as a company that is not solving a social media platform but solving big problems and taking on real issues. Unlike the typical commencement speaker, he says, "I never got out of college." This does not damage his credibility; rather, being readmitted only enhances it. At the most stale face of it, Zuckerberg tried to work outside of the system and made it a mustache for those kids feeling nervous about doing something. Implicitly, his experience building Facebook from a garage startup into a global powerhouse is evidence that he draws on his authority in talking about innovation, risk, and failure.
Zuckerberg also makes a lot of use of pathos (emotional appeal) in his speech. First, his discussion of the possibility of technology making the world a better place is most clear. He discusses AI and virtual reality as transformative tools for human convergence, education, and collaboration. Zuckerberg says that the world needs a new way to share, and technology enables people to come together in ways they would have never been able to before. He does this with words like "hope" and "opportunity" that are focused on the aspirations of his audience and urge them to imagine the Future where technology can help solve problems such as poverty, education, and healthcare in the world. Why they need to have this emotional connection: Zuckerberg does not just want to tell but also wants to be inspired and let the audience realize the optimism and shared responsibility for the Future.
However, Zuckerberg also employs logos (logical appeal) to prove his ambitious claims about the technological breakthroughs that Facebook has realized. Using Facebook as an example, he details some imaginary ways AI and virtual reality can help improve communication and human interaction, and he outlines the practical uses with the provision of given examples. The logical reasoning makes Zuckerberg cite the development of AI-powered tools to automate tasks and provide a better user experience in his speech. However, he calms his audience by telling them that these are not just imaginary ideas but that these nations are well-thought-out, practical inventions that would, in the Future, improve people's lives. His use of statistics and data points streaming in regarding Facebook's reach and how that's growing pairs nicely with his claims for the Future, making what he envisions seem a little more plausible and rooted in reality. However, his tone is the most significant rhetorical element in Zuckerberg’s speech. Unlike most CEOs who rely on snappy corporate language in their speeches, Zuckerberg’s tone is conversational and forward-thinking. Therefore, his vision has a sense of relatability and accessibility. His job is more than just presenting a product; he invites the clients to join him in a conversation about how today's technology will become the Future of tomorrow. He talked roughly and confidently, and his tone suggests that his audience relaxed while trusting that he would not bring down that house of cards. Shifting the focus to the company’s positive goals versus engaging directly with controversy helps address potential criticisms of Facebook around privacy concerns, especially since they serve to create this tone.
His irony with inclusive language (including the constant use of 'we,' 'us,' and 'our'), using, for instance, 'us' throughout the entire speech when referring to himself, other developers sitting in the room, and the global audience watching online; create a sense of shared mission between himself, the other developers in the room and all the people watching online. This collective framing positions his audience as passive listeners and active participants in shaping the technological Future. Through this collective rhetoric, Zuckerberg builds collective responsibility and ownership in his listeners by making them feel like they are part of what he imagines the changes will be.
In conclusion, Mark Zuckerberg’s 2017 F8 Developer Conference speech is a powerful example of how a tech leader can use rhetoric to shape public perception of a company and its innovations. Through his effective use of ethos, pathos, and logos, Zuckerberg presents a compelling vision for the Future and seeks to position Facebook as a leader in driving 
positive societal change through technology. As a brand move, his speech is not a marketing pitch but a call to action for his audience to be part of the Future of digital connectivity and propelling the connected, open, and empowered world. This accomplishes two things. First, as accomplished by Zuckerberg, he can align his company's goals with the larger objectives of his audience.
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